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A 
t the largest natural products convention 

on the USô east cost with over 26,000 

attendees and over 2,100 exhibits includ-

ing both large and small companies who arenôt so 

new to the game, Nutraceutical Medical Research, 

LLC (NMR) exhibited her services for the first time 

at the 2008 Natural Products Expo East show in 

Boston, MA.  NMR, a new, growing start -up clinical 

research organization (CRO) based in White Plains, 

New York, positions herself as the only dedicated, 

full service, nutraceutical - focused contract (clinical) 

research organization that serves the natural  

products, dietary supplement, and nutraceutical industries.  And at the Expo East show, NMR managed 

to position herself as just that.  In fact, NMR was the only company present at the trade show in the 

CRO category.  

 NMRôs booth #479 design was as unique as the services NMR promoted.  NMRôs theme capitalized 

on the 2008 Presidential election and ran her own campaign to promote her services and capabilities ask-

ing visitors to ñVote Yesò for ñHealthy Party Candidate, Mrs. Nutraceutical M. Research.ò  The campaign 

utilized a red, white and blue theme, a projected slide show with fireworks and patriotic sound effects and 

election campaign music like ñBorn in the USAò by Bruce Springsteen.   

Despite its simple low key design, the booth advo-

cated its candidateôs services and capabilities strong 

in the midst of a convention primarily attended by 

vitamin/supplement distributors and manufacturers.  

She (NMR) positioned herself as a CRO exclusively 

dedicated to running clinical trials for the natural 

product and nutraceutical industries.  But that was-

nôt the only service she ran on.  NMR ran on a 

strong platform of being ñexperienced, dedicated, 

natural product focused and evidence basedò prom-

ising to be ñstrategically focused on [their clientsô] 

products and brand, help [them] differentiate 

[their] products in the marketplace, enhance [their] 

productôs sustainabilityéò.  Visitors were drawn in 

to reading the posters, browsing the information on 

the table (shown above right) and the fun and 

friendly atmosphere the booth helped to create.  

NMR received favorable responses from visitors and 

neighboring exhibitors alike, being genuinely inter-

ested in what NMR does and how her services can 

help their company.  

Among NMRôs giveaways were leaflets, brochures 

and postcards promoting trade show discounts 

such as free consultations and 10 -25% off spe-

cials on medical writing services.  She also gave 

away pens and Halloween treats.  NMRôs biggest 

attraction was a multiple choice trivia game quiz-

zing participants on the natural products indus-

try.  Players had an opportunity to win prizes, 

one of which was a stainless steel NMR - logoed 

thermos.  The game was a hit.  Participants of 

the game were fully engaged and had lots of fun.  

The questions were challenging and thought -

provoking but yet the game put smiles on many 

faces.  Many participants mentioned that it was a 

great learning experience for them, and that 

ñ[participating in the game] was the most fun 

[they] had at the show.ò 

Thousands of attendees walk the aisles of the Natural 

Products Expo Trade Floor at the Boston Convention 

Center  

 Although a rookie at the trade show, NMR managed to pick up many votes and form many alli-

ances, a few of which were the industryôs big players.  With no competition in sight, it is safe to say that 

NMR emerged as the landslide victor in this election campaign.  

NMRôs booth info table at the Natural Products Expo 

East Trade Show in Boston, MA, October 16 - 18, 2008.  

NMR logo - inscribed Stainless Steel 

Thermos and Executive Brass Pen  

In an effort to better understand your (the natural products in-

dustry) needs in working with a clinical research organization and 

to tailor our resources to best serve your needs, please help us 

by taking this simple 15 -minute questionnaire.   

 

COMPLIMENTARY PRIZES!  

As a thank you for your participation, you will receive a stainless 

steel thermos and an executive brass pen (as shown in the photo 

to the right) compliments of Nutraceutical Medical Research, LLC.  

At the end of the survey, you will be given an option to provide 

your contact information so we know to where and to whom we 

should send your complimentary prizes.  

 

To access this questionnaire, please click the link below:  

TAKE THE QUESTIONNAIRE!  

December 2008 ð 

M 
any people know that Mistletoe has a tra-

ditional culture/religious/folklore reputa-

tion especially around the time of Christ-

mas but many do not know that mistletoe is an excit-

ing botanical that has roots in western herbalism.  Mis-

tletoe (Viscum Album), has been tested in a variety of 

in vitro studies and some of its active ingredients in-

clude enzymes, peptides, amino acids, thiols, phytos-

terols, triterpines, flavonoids, and minerals.  

 More recently a number of studies have been published showing a variety of activity such as a re-

cent study on the safety of mistletoe in subjects with high - risk melanoma as well as a variety of research 

on the effect of mistletoe preparations in mouse models.  The National Center for Complementary and Al-

ternative Medicine even has a fact sheet on mistletoe in its ñHerbs at a Glanceò series.  It can be accessed 

via this link: http://nccam.nih.gov/health/eurmistletoe/ .  

 Currently mistletoe comes in various preparations including raw bulk form for addition to botanical 

formulations or as a finished product as a tincture, freeze -dried capsule, essential oil or even as an ingre-

dient in a face cream.  So keep an eye out this season for mistletoe products or consider adding mistletoe 

to your dietary supplement or cosmeceutical and most importantly, watch where you are standing this 

holiday season!  
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Mistletoe (Viscum Album)  

 Nutraceutical Medical Research (NMR) would like to extend an offer for an in -person capabilities 

presentation.  The purpose of this presentation would be to acquaint you with who we are and the ser-

vices we offer.  

 NMR is the only dedicated, full service, nutraceutical - focused contract (clinical) research organiza-

tion.  We serve the natural product, dietary supplement, nutraceutical, and pharmaceutical industries.  We 

offer a plethora of services from large projects such as clinical trial development, management, and re-

porting to smaller projects such as medical writing and consulting.  Regardless of what project is decided 

on, an evidence -based approach can help you to increase your productôs visibility, attract new customers, 

and increase your return on investment.  

 Due to the in -depth nature of our presentation, we would prefer to conduct a 1 hour meeting.  

Please choose from any of the following dates below that best accommodates you.   

Email us at info@nutraceuticalmedicalresearch.com  with your chosen date and any 1 hour timeframe be-

tween normal business hours of 9 am ð5 pm EST.  If you would like to coordinate a presentation on a 

date not listed below, weôd be happy to accommodate you.   

We are delighted to meet with you at your offices or we can set up a teleconference with you.  Light re-

freshments are on us!  

 We are excited to have you consider this opportunity to meet, have us present what we do best, 

and lay a foundation for building a new relationship.  Thank you in advance for your consideration.  

Possible Dates       

1.   Wednesday, January 14, 2009     

2.    Wednesday, January 21, 2009     

3.  Wednesday, February 4, 2009     

4.  Wednesday, February 18, 2009     

info@nutraceuticalmedicalresearch.com  

Note: If you need to cancel or reschedule your chosen date, please email us at:  

info@nutraceuticalmedicalresearch.com  
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